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Our Mission:   

The Center assists women in 

the criminal justice sys-

tem in making a successful 

transition to their fami-

lies and communities 

through practicing and pro-

moting restorative justice. 
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This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotion-

al tool is that you can re-

use content from other 

marketing materials, such 

as press releases, market 

studies, and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your prod-

uct or service, the key to a 

successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newsletter 

is to develop and write 

your own articles, or in-

clude a calendar of up-

coming events or a special 

offer that promotes a new 

product. 

You can also research 

articles or find “filler” arti-

cles by accessing the 

World Wide Web. You can 

write about a variety of 

topics but try to keep your 

articles short. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. Microsoft Publisher 

offers a simple way to 

convert your newsletter to 

a Web publication. So, 

when you’re finished writ-

ing your newsletter, con-

vert it to a Web site and 

post it. 

Avoid selecting images 

that appear to be out of 

context. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which you 

can choose and import 

into your newsletter. There 

are also several tools you 

can use to draw shapes 

and symbols. 

This story can fit 75-125 

words. 

Selecting pictures or 

graphics is an important 

part of adding content to 

your newsletter. 

Think about your article 

and ask yourself if the 

picture supports or en-

hances the message 

you’re trying to convey. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place 

the caption of the image 

near the image. 

I N S I D E  S T O R Y  H E A D L I N E  

I N S I D E  S T O R Y  H E A D L I N E  

If the newsletter is distrib-

uted internally, you might 

comment upon new proce-

dures or improvements to 

the business. Sales figures 

or earnings will show how 

your business is growing. 

Some newsletters include 

a column that is updated 

every issue, for instance, 

an advice column, a book 

review, a letter from the 

president, or an editorial. 

You can also profile new 

employees or top custom-

ers or vendors. 

I N S I D E  S T O R Y  H E A D L I N E  

This story can fit 100-150 

words. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus 

on current technologies or 

innovations in your field. 

You may also want to note 

business or economic 

trends, or make predic-

tions for your customers or 

clients. 

Page 4 N E W S L E T T E R  T I T L E  

Caption describing 

picture or graphic. 

Caption describ-

ing picture or 

graphic. 

“To catch the 

reader's 

attention, place 

an interesting 

sentence or quote 

from the story 

here.” 
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 The Mentoring and Advocacy Program is the heart of the Center for Women in Transition. Clients 

are matched with a volunteer one-on-one mentor who assist them in their transition back to the 

community and family. Along with mentors, women are provided with housing, transportation, food, 

and basic needs. Most of the women reside at the Center  owned Courtois House. Clients continue to 

maintain an amazing recidivism rate of 5% in the last fiscal year, proof that the program does work. 

MENTORS 

Center for Women in Transition extends a special thanks to the ##  mentors who dedicated their 

time and talents to mentoring in 2012. Our program wouldn’t be possible without you! 

My mentor is awesome. She has helped me so much 

as I pulled my life together.   -Jodi 

Sharon Bertram 

Yvette Boozer 

Carla Chropkowski 

Angel Coleman 

Pat Eckert 

Yolanda Fisher 

Almeda Gates 

Kathy Harris 

Nancy James 

Sr. Therese Anne Kiefer 

Charlotte Kyles 

Gerry Lamb 

Barbara Lawshea 

MENTORING AND ADVOCACY BY THE NUMBERS 

 87 women received immediate reentry assistance including transitional housing, transportation 

in the forms of bus passes, case management,  food, mentors, and clothing and other supplies. 

 25 new clients were matched with mentors. 

 2 new mentors trained 

 ? Clients completed the one year program and graduated the Mentoring & Advocacy Program  

 8,882 nights of housing provided for women who would have been homeless or incarcerated. 

 64% of clients went on job interviews, with over 52% becoming employed 

 100% of clients who needed substance abuse treatment were able to receive treatment. 

  Clients had only a 95% success rate* while participating in the Mentoring Program 

* Were not rearrested 

Mentoring & Advocacy 



I N S I D E  S T O R Y  H E A D L I N E  

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

B U S I N E S S  N A M E  

S P E C I A L  O F -

F E R  

This is a good place to make a special offer for joining your 

organization, purchasing a product, or requesting your 

service. You can also transform the feedback into a sign-up 

or generic feedback form. 
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Organization 

FREE 

OFFER 

Caption describing 

picture or graphic. 

Sign-Up Form Title 

Sign up for: 

Type the event name here 

Type the event name here 

Type the event name here 

Type the event name here 

Type the event name here 

Type the event name here 

Subtotal: 

Tax: 

Total: 

00:00 

Time 

00:00 

00:00 

00:00 

00:00 

00:00 

$00.00 

Price 

$00.00 

$00.00 

$00.00 

$00.00 

$00.00 

Name 

Address 

Phone 
American Express 

MasterCard 

Visa 

Bill Me 

Credit Card # 

Method of Payment 

Exp. date 

Check 

Signature 



Meet Darlene: A Schirmer House Graduate 

Reuniting with her children as the mother they hoped for was 

what kept Darlene focused during incarceration and two months 

of treatment. The image of seeing them again was ever present as 

inspiration, despite the pain of having watched her husband suc-

cumb to alcohol addiction. The strength of the love for her two 

girls led Darlene out of that dark place, only to be challenged 

when they reacted with what seemed like anger, fear, and rejec-

tion. Undaunted, she did everything possible to help them 

through the transition and stayed positive. When she saw her 

girls beginning to joke around again she knew her family was 

truly reunited. Her advice is to be positive to the world, and that 

is what will come back to you. Even during a painful situation, 

Darlene was determined not to let negativity take over. 

 

The staff of Schirmer House was outstanding—they helped her 

believe that she could accomplish anything she set her mind to, no matter how difficult. She found 

them to be advocates, patient when she needed to vent, and firm about staying on a life-giving path. 

During the Twelve Step Program at Schirmer, she found a spiritual reawakening and even chaired 

several meetings. Darlene feels that God gave her the time away from her girls to have the opportuni-

ty to heal and return as a better mother. Hearing the stories of other women at Schirmer and every-

thing they had gone through helped her find what path she was on, accept the situation, and move 

on. After leaving to build a home with her children, Darlene felt normal and restored, glad to be do-

ing normal things and rebuilding relationship with her two girls. Each of them is unique, and after 

giving them space, they both drew close to her again of their own volition. 

 

Art and creativity are important to Darlene—her carefully chosen tattoos reflect a sense of meaning 

and beauty. Many were chosen for memorial and remembrance, and each has a special story. 

Throughout her time of incarceration, Darlene kept her mind occupied and engaged through draw-

ing. At Schirmer she spent hours knitting and crocheting intuitively and from patterns. She enjoys 

creating projects in the furniture refurbishing program using hand tools and natural processes like 

using soy and beeswax rather than chemicals. Darlene is excited to see woodwork coming into a 

new life from her hands. Although happy to have time with her family, she also hopes to pursue a 

future in art. She plans on learning more about the technical side of reading and creating patterns, 

and learning more about fiber arts. Darlene is enthusiastic about found object art because of a 

friend who takes discarded materials and refashions them into sculpture instead. Her creativity 

does not end there—Darlene is a talented comedian and plans to go into standup comedy some day. 

The structured, yet encouraging atmosphere at Schirmer with a staff that she feels do an amazing 

job helped Darlene to heal and reclaim herself and her family; the goal of reuniting with her two 

girls came true. 



A partnership between the Missouri Department of Corrections and the Center for Women in Transition has 

developed a unique place for 28 women ex-offenders in the St. Louis area to receive assistance while they 

work on transitioning back into the community. 

 

Schirmer House is an apartment building in the South St. Louis community with a 24/7 dedicated and re-

sponsive staff. The Schirmer House Employment and Life Skills Specialist works directly with residents on 

resume building, interviewing strategies, creating a budget, meal planning and maintaining their apartment. 

The Case Manager helps each resident with accessing community resources such as, social security disability 

benefits, vocational rehabilitation services, mental health services, and medical services and assisting the cli-

ents in obtaining safe permanent housing. Additionally, a Probation/ Parole Officer is assigned to Schirmer 

House as the Residential Facility Liaison Officer and is the supervising officer for all residents. 

SCHIRMER HOUSE - BY THE NUMBERS  

 92 women called Schirmer House home 

 # went on job interviews, # obtained employment 

 Approximately 68 participated in restorative justice activities like gardening, volunteering, or 

Solving our Situations classes. 

 # of clients participated in the reCreate  partnership with Perennial,  learning how to use hand-

tools they created a piece of art from an old, broken chair. 

 9490 nights of housing were provided through the year. 

Schirmer House 

Special thanks to Webster University staff and stu-

dents for participating in their Webster Works.  

They repainted five picnic tables at Schirmer 

House, creating a warm and welcoming entryway. 

“It looks so beautiful!  It really looks 

like home now.”   

- Beverly, Schirmer House Client 
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Save the Date—March 22, 2014 

 

Beautiful Transformations:   

 

Join us as we celebrate our 16th year in transfor-

mation the lives of women in the St. Louis area.  The 

dinner and auction will take place at the Edward 

Jones Atrium (Manchester Rd. & 270) on Friday, March 

22, 2013.  The dinner will honor community members, 

clients, and volunteers who have given back to the 

women of the Center.  


